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I ~ Introduction :

I Group Management: Review the results of charity sales each week and calculate
the donation amount for the period. This provides a comprehensive record of our
efforts and a direction for improvement.

Il. Environmental Marketing: Create short videos and posts focused on
environmental themes to raise awareness of environmental knowledge and
issues, encouraging people to incorporate eco-friendly practices into their daily
lives. Additionally, share videos of eco-friendly charity sale items, turning waste
into valuable goods, to give these items more exposure and find them new
owners, while also promoting eco-conscious values.

I1l. Charity Sale Videos: Produce short videos introducing items in the online charity
shop, helping people discover our wide range of second-hand charity items.
These videos will be shared through Instagram and the official website to attract
online audiences and increase the chances of reusing these items.

IV. Physical Sales Venue: Revenue from the physical sales venue represents a
significant portion of the charity sale, with all team members participating in this
in-person event to highlight its importance.

V. Online Marketplace: Since the pandemic, online shopping has become
increasingly popular, with Shopee being the most widely used e-commerce
platform in our country. By listing charity items on Shopee and promoting them
through the official website, Instagram, and YouTube, we aim to increase the
reuse rate of second-hand items, giving products a chance to be used again, while
also generating additional funds for charity donations.



